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SNAP Politics

 Government role
 EligibilityEligibility
 Access
 Adequacy of benefit
 Fraud

F m  bill Farm  bill
 Cost of program
 Eligible foodsEligible foods
 Food industry
 Cost of healthier foods
 Health 



1930s1930s
Humanitarian goals
 Food security

S ll f Small farmers



1939 - 1943

Any food, except
 Beer  Wine  LiquorBeer, Wine, Liquor
 Items eaten on premises
 1941: Soft drinks

Per $1.00 Orange
50¢ for USDA surplus foods



 [World War II]  [World War II] 
 1961 – 1964 Pilot
 1964 Food Stamp Actp

Ineligible
 AlcoholAlcohol
 Tobacco
 Imported foods

Soft drinks, “luxury” foods:
defeated



Farm state Republicans  Farm state Republicans, 
Southern Democrats

LogrollLogroll

Urban Democrats



 1973 Farm Bill: amended 1964 Act
 1977 Farm Bill: Food Stamp Act of 1977

“…safeguard the health and well-being of the Nation’s 
p p l ti n b  isin  l ls f n t iti n m n  l in m  population by raising levels of nutrition among low-income 
households.”



2008 Farm Bill
 Focus on nutrition
 EBT cards  not stamps  EBT cards, not stamps 
 Reduce stigma







“Make half your plate fruits and vegetables”





Eligible foods

NO
 Beer, wine, liquor, , q
 Food eaten in store
 Hot foods

YES
 Fresh foods

S d  d f d l t Seeds and food plants
 Processed foods
 Sodas, snacks, candyy



 Price 
V h s Vouchers

 Eligible items



Fresh

Processed







Media advertising, 2011: > $16 Billion

$ Milli s$ Millions

$267 $113

$35

$

$42

$51 Ad Age June 2012







Anti-hunger advocates
Food trade associations

“We urge Congress…to 
oppose program pp p g
changes that would 
limit consumer food 
h i ff t  h ld choice…efforts should 

focus on nutritional 
education  access  and education, access, and 
outreach.”

July 25, 2011



W l  “ t  Walgreens: “stores 
are…uniquely positioned to 
bring more food options to bring more food options to 
Americans.”



July 2012



Why not?y
 EBT users know
 Smaller margins

Walgreen’s
July 2012





Humanitarian goalsHumanitarian goals
 Improve nutrition
 Safeguard health

50% Children



Children
 23 Million in SNAP families 23 Million in SNAP families
 Our Nation’s future
National interest
 Food secure 
 Nourished 

H l h Healthy


