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Newsweek, March 13, 2006



Time 6-12-06

“You shouldn’t 
have to be an 
Einstein to figure 
out what to eat 
for supper”



Eat Less
Move More
Eat Fruits and 
Vegetables
Don’t Eat Too Much 
Junk Food
Enjoy!



Obesity Fear Frenzy Grips Food Industry

Why Coke's Creative Chief Esther Lee Isn't Alone in 
Fearing FTC, Critics

"Our Achilles heel is the 
discussion about obesity…It's 
gone from a small, manageable 
U.S. issue to a huge global issue. 
It dilutes our marketing and 
works against it.  It's a huge, 
huge issue.“

--Advertising Age, April 23, 2007
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The personal 
responsibility approach:

“If people want to eat 
their way to grossness 
and an early grave, let 
them”

Remedy: 
Teach individuals ! 





JRemedy:  Change society !







Decline in reported INACTIVITY
1994 – 2004  (CDC/MMWR October 7, 2005)

?



Calories per person per day

1980s Now
Food supply 3,200 3,900   + 700 

Dietary intake   1,900 2,100    + 200
Reality ?

� Calorie intake



1980

2000

% women in the 
workforce

Ad Age 10-22-07



NYT 11-9-05



The Economist, 3-27-04

Spending on food Calories in food supply

3,200

3,900



Early 1980s: “Shareholder Value Movement”

7-24-06



2005Result: companies must sell more to grow



Consuming Kids, 2008



“Eat more”:  Food outside the home !  



# Large-size portions introduced

Calories in food supply, MJ

“Eat more”: Larger portions !

3200

3900
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“Eat more”: Ubiquity !“Eat more”: Ubiquity !



“Eat more”: Proximity !



Frequency !



Compare:
Salad = $4.99

“Eat more”
Low prices !



Food Companies

Do Nothing     Deny     Change Products Fight Back

Advocacy     Regulations     Lawsuits     Wall Street

• Repackage
• Make new items
• Self-endorse
• Make health claims

• Lobby
• Exempt from Laws
• Attack Advocates
• Blame Inactivity
• Blame Personal Choice



“Nutritionism” = Calorie Distraction



Nutrition Labeling Act of 1990: Nutrient Content Claims

Use nutrition to sell foods
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New Zealand
November 2007





2008



Fiber = 1 g

10% DV
25% with milk

Sugars 12 g

2009



Vitamin E
Zinc
Fiber 35%



“Nature’s #1
Antioxidant Fruit”











2006



Hannaford Supermarkets: 23% of 27,000 products qualify



Institute of Medicine
December 2005

Marketing to Kids*
Research Enterprise
Research Methods
Product Expenditures
Product Sales
Effects on Requests
Effects on Health

*Based on 123 Studies



$ 32.8 Million

Kellogg, 2007



■ Brand Loyalty
■ Pester Factor
■ Kids’ Foods



NY Times 6-14-07



Advertising Age, September 3, 2007



1-27-07



Panamá
January 2009





Panamá, January 2009





“Getting your child to eat
breakfast can be a struggle”

1 serving = 
• Fibre of 2 chapattis
• Calcium of 2 glasses of milk
• 11 vitamins and minerals



Adelaide, July 2007





“…if you eat the junk food he promotes, you will 
become as stout and potbellied as he is and will 
really, really have to exercise…”





Resolarize the American farm
Reregionalize the food system
Rebuild America’s food culture 

Michael Pollan: Letter to the Farmer-in-Chief



Food as a new social movement



Food as a Social Movement: Production
Good, Clean, Fair—Slow









Tom Harkin (Dem-Iowa), March 16, 2005

Food as a Social Movement: Consumption



Anti-bottled water movement

Bisphenol A



Orange       100
Banana         91
Almonds      82
O.J.             39
Sodas            1

The Food Ranking Movement

Industry

U.K. Gov’t





51 Ingredients !

Uncrustables: The latest in school lunches!



2006



New York Times
November 26, 2004



US News &
World Report
5-9-05





A Huge Majority are Surprised by the Calorie Counts and Find Them 
Higher Than Expected

Yes
84%

No
16%

Have you been surprised by the calorie 
counts?

Base: Have read calorie information = 161 No
3%

Yes
97%

Are they higher than expected?
Base: Surprised by calorie content = 136



Child health advocates?



Personal Responsibility

Food, not products
Smaller portions
Buy local
Cook at home
Teach kids to cook



Societal Responsibility: Change Policy !

School food
Marketing to kids
Food safety
Farm supports
Income equity
Campaign financing
Corporate regulations








