TALKING POINTS FOR FRONT OF PACK PRESS CALL

· Welcome, I am Peggy Hamburg, Commissioner of Food and Drugs

· I am joined on this call by my senior advisor, Michael Taylor, and Dr. Barbara Schneeman, director of FDA’s nutrition program

· I have requested this time to tell you about some nutrition-related efforts we are launching to help the Administration’s efforts to reduce obesity and other diet-related chronic diseases in the United States.  
· As you know, one key to the health of our citizens is good nutrition.  Unfortunately, two out of every three adults in this country are now overweight or obese, and the impact of that on health and on health care costs is enormous.  
· We know that people want information that will help them quickly and easily make healthy food choices for themselves and their families.  
· We saw this 15 years ago, when FDA developed the Nutrition Facts label on food packages, and that information has served us well.  Studies show that consumers trust and believe the Nutrition Facts information, and that many consumers use it to help them build a healthy diet.  In addition, the presence of the Nutrition Facts label on most food packages today has prompted manufacturers to reformulate many of their products to make them more nutritious.
· As successful at that effort has been, I believe we need to do more now in this area, for several reasons.
· First, obesity and diet-related chronic disease is on the rise and we must do more to help consumers reduce their risk of chronic disease.

· Second, some consumers don’t well understand the Nutrition Facts label, and busy shoppers hurrying down the grocery aisles, often with their kids in tow, can’t always turn the box over to check out the food label.  They want their information fast and in front of them.
· Third, because people are interested in choosing nutritious foods, food manufacturers have begun using front of packages to show how nutritious their products are.   Some nutritionists have questioned whether this information is more marketing-oriented than health-oriented, and judging from some of the labels we’ve seen, we think that is a valid concern.
· I’m sure you have all seen these front-of-pack labels, in the form of various symbols like green checkmarks, numerical ratings, stars, heart icons and the like.  
· The latest, and perhaps largest, such program, Smart Choices, has generated a fair amount of interest recently, with some public health experts arguing that its criteria are too lenient, thereby allowing products with relatively large amounts of sugar or fat to receive that symbol.    
· Fourth, Congress gave FDA the authority and responsibility to ensure that food labels have proper nutrition labeling, and I believe the proliferation of these symbols and icons and the various criteria they use necessitate our exercising that responsibility to look carefully at how the fronts of food packages are being used to impart such information

· Today, I have written a letter to the industry, and a companion letter to Representative Rosa Delauro of Connecticut, who has expressed concern about these so-called FOP labels.  In these letters I have sought to communicate that change is needed in the way that nutrition information is being provided on the front-of-packages to consumers, and that FDA intends to play a lead role in this area.  
· Specifically, I  described the following steps that I have authorized FDA to  take:
· First, FDA is examining existing FOP labels for violations of our labeling rules – that is, for labels that are false or that mislead consumers.  And if you know of any products in the marketplace in your area that you think should be brought to our attention, please do so.
· Second, the Agency is drafting a new regulation that will provide a single set of science- and nutrition-based criteria that should be used when FOP labels should be used.  This is vital to ensure that consumers are not enticed by symbols to believe that a food is healthier than it really is.
· Third, FDA is launching a consumer research program to determine how consumers view these symbols and whether certain symbols or types of symbols are better ways to impart useful nutrition information to our citizens.  

· Fourth, we will be reaching out to manufacturers, retailers, and others to determine if a single FOP symbol can give our citizens a quick, but accurate, way to select healthy foods in the grocery store.  The retailers have played a major role in the United Kingdom’s front-of-pack program, and we have every reason to believe that retailers and manufacturers in this country will be interested in doing the same here.
· This initiative is important for a number of reasons.  We know consumers want reliable, accurate information to help them build healthy diets.  And we know that consumers like the concept of a front of package signal for selecting foods that are healthy choices.
· As a mother of two who frequently finds herself racing down the grocery aisle hoping to grab foods that are healthy for my family, I would welcome the day that I can look on the front of packages and see nutrition information I can trust and use.  As the Commissioner of FDA, I see it as my responsibility, and the responsibility of this Administration, to help make that happen.  If better information on food labels can help even modest percentages of consumers build better diets, our efforts will be well worth it.
· I and my colleagues will now take questions.  Thank you for joining this call and taking the time to hear about this important issue 
